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Our National Adoption Month campaign, in
cooperation with the many other organizations
and groups endeavoring to bring awareness to
the issue of adoption, is a project of The
Adoption Coalition. This advocacy campaign
highlights trends around foster care adoption,
intercountry adoption and private domestic
adoption as well as adopted individuals’ overall
satisfaction with their adoption.
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Introduction

Adopted individuals by and large are satisfied or neutral about their
adoption and millions more children stand to benefit from the loving,
supportive community that a permanent home and family brings to a child.

You can help us spread awareness by...

1. Sharing YOUR adoption story

2. Encouraging others to do the same and

3. Encouraging friends, family and coworkers to share the positive
outcomes adoption provides.

#2024NationalAdoptionMonth is a campaign of The Adoption Coalition.
Those at the coalition, in organizing this campaign, endeavor to highlight
and raise awareness around the difference that adoption makes in the
lives of individuals, regardless of whether one was placed for adoption
via foster-care, private domestic or intercountry adoption.

The 2024 National Adoption Month theme is “Adoption Promotes
Strong Futures,” a theme that highlights the success and happiness those
who were adopted experience throughout their life.

All children deserve the same chance at a permanent, loving family and
our efforts focus on strengthening adoption pathways so more kids
experience the same level of satisfaction in all areas of their life.

Share the free graphics, meeting background, sample social posts, and

sample email messages in this outreach kit to show your support for
2024 National Adoption Month this November.
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Campaign Kickoff Guide

Set areminder!

Use the following timeline as a guideline for your advocacy and awareness efforts around the
2024 National Adoption Month campaign.

Nov.1

Nov
Week 1.

Nov
Week 2

Nov
Week 3

Nov
Week 4

Visit this website to see resources that’ll help you craft
and publish messages supportive of National Adoption
Month!

Use the 2024 National Adoption Month virtual meeting
background and email signature block to show your support in
your digital communications.

Explore the National Adoption Month resources and use our
sample email templates to engage your networks. Enhance your
outreach by pairing these messages with our eye-catching
graphics to make a bigger impact!

Search the hashtag #2024NationalAdoptionMonth to see what
people are saying and repost their thoughts to amplify the
supportive messages.

Our efforts to strengthen the cause of adoption extend beyond
November. Keep using the graphics and National Adoption
Month content year-round. Let them guide your work as you
engage and support others.

Keep your network motivated all year long! Save the 2024 National Adoption
Month webpage for easy access to resources and messaging you can use anytime.
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https://protectadoption.org/

Be Part of the Social Campaign

Spread the word!

Help spread the word about National Adoption Month through your social
networks! Raise awareness by sharing these social media posts along with
the official hashtag #NationalAdoptionMonth.

Most importantly, share YOUR positive adoption story with the world and
be sure to tag #2024 NationalAdoptionMonth and #TheAdoptionCoalition
to connect your followers with the campaign.

SAMPLE SOCIAL POSTS

¢ Did you know? 73% of individuals who were adopted are satisfied or neutral
about their adoption. Adoption brings fulfillment across various paths.
#2024NationalAdoptionMonth #TheAdoptionCoalition

e Anoverwhelming 84% of individuals adopted via intercountry adoption are
satisfied or neutral about their adoption! & Adoption makes a global
difference. #2024NationalAdoptionMonth #TheAdoptionCoalition

e Adopted children are more likely than their non-adopted peers to be read to,
sung to, told stories, share meals with their family daily, and participate in
organized activities. @55 #Adoption #2024 NationalAdoptionMonth

e Education, career, and family status? Over 90% of those adopted via
intercountry adoption are satisfied with theirs! = Adoption builds strong
futures. #2024NationalAdoptionMonth #TheAdoptionCoalition

e Adoption brings opportunities: 86% of individuals adopted out of foster care

are satisfied with their education, career, and family life.
#2024NationalAdoptionMonth #TheAdoptionCoalition
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Keys Facts and Statistics

In your communications, include the following information about
those who have been adopted. The data below comes from “Profiles in
Adoption: Adult Adoptee Experiences,” a report published in 2024,
and “Adoption USA: A Chartbook Based on the 2007 Survey of
Adoptive Parents.”

Most adopted individuals are satisfied with their adoption and have overall life satisfaction.

» 68% of individuals adopted via private-domestic adoption are satisfied or neutral about
their adoption

e 84% of individuals adopted via intercountry adoption are satisfied or neutral about their
adoption

o 73% of individuals overall who were adopted are satisfied or neutral about their adoption

An overwhelming majority of adopted individuals are satisfied or neutral about their
education, career and family status.

e 86% of individuals adopted out of foster care are satisfied or neutral about their
education, career and family status.

o 83% of individuals adopted via private-domestic adoption are satisfied or neutral about
their education, career and family status.

e 91% of individuals adopted via intercountry adoption are satisfied or neutral about their
education, career and family status.

What’s more, the National Survey of Adoptive Parents found adopted children are more likely
than their non-adopted peers “to be read to, sung to or told stories to, and eat meals with their
family every day and to participate in at least one organized activity.”
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https://adoptioncouncil.org/wp-content/uploads/2024/04/Profiles_in_Adoption_-_Adult_Adoptee_Experiences_-_Final.pdf
https://aspe.hhs.gov/sites/default/files/migrated_legacy_files/43261/index.pdf
https://aspe.hhs.gov/sites/default/files/migrated_legacy_files/43261/index.pdf
https://aspe.hhs.gov/sites/default/files/migrated_legacy_files/43261/index.pdf

Graphics to Share

Spread awareness with these FREE graphics!

Save and use these graphics in social-media posts, email newsletters, and other
digital and print communications. To download, click the links below the images.
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http://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-1.gif
http://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-PNG.png
https://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-in-Spanish.png
http://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-in-Spanish.gif

Graphics to Share cont’d
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http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Foster-Care-Adopted-Individuals-MP4.gif
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-International-Adoption-MP4-Version.gif
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Foster-Care-Adopted-Individuals-MP4.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Foster-Care-Adopted-Individuals-MP4.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-International-Adoption-MP4-Version-2.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-International-Adoption-MP4-Version-2.png
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http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Foster-Care-Adoption-ed-career-family.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Foster-Care-Adoption-ed-career-family.gif
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Private-domestic-Adoption-ed-career-family.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Private-domestic-Adoption-ed-career-family.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Private-domestic-Adoption-ed-career-family.gif
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Private-domestic-Adoption-ed-career-family.gif

Graphics to Share cont’d
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http://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-Zoom-Virtual-Background-2.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Intercountry-Adoption-ed-career-family.gif
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Intercountry-Adoption-ed-career-family.png
http://protectadoption.org/wp-content/uploads/2024/10/Adoption-Satisfaction-Intercountry-Adoption-ed-career-family.png

Sample Email

MESSAGE

Subject Line: Help Us Spread the Word: Adoption Promotes Strong Futures!
Dear [Name],

Adopted individuals overwhelmingly report being satisfied or neutral about their
adoption experience. Millions of children could also benefit from the love and
stability that a permanent home and family provide.

We need your help to raise awareness about the positive impact of adoption.
Here's how you can get involved:

1.Share YOUR adoption story - Your personal experience can inspire others.

2.Encourage others to share - Help amplify the voices of those touched by
adoption.

3.Spread the word - Let your friends, family, and coworkers know about the
positive outcomes adoption creates for children and families alike.

Together, we can make a difference and help more children find the loving,
supportive families they deserve.

Thank you for being a part of this important work!
Warm regards,
[Your Name]

[Your Organization]
[Contact Information]
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Sample Email Message

MESSAGE No. 2
Dear [Name],

Most adopted individuals report being satisfied or neutral about their adoption

experience, and millions more children could benefit from a loving, permanent home.

Here’s how you can help raise awareness:

e Share YOUR adoption story to inspire others.

* Encourage others to share their experiences.

e Spread the word about the positive outcomes adoption brings to families.
Together, we can help more children find the loving families they deserve.

Thank you!

Warm regards,

[Your Name]

[Your Organization]
[Contact Information]

Email Signature Block

Include this signature block in your emails to spread
awareness!

National Adoption Mon

Download
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http://protectadoption.org/wp-content/uploads/2024/10/National-Adoption-Month-300-x-100-px.png

Stay in touch!

Click below to take our survey and tell us how we did and what
you'd like to see more of next year!

Take the Survey!



https://forms.gle/KoUKvqiU3hotxGpK9

